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Unit-IX Business finance-meaning, role, objective of 
financial management, financial planning, 
capital structure , fixed and working capital 
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Unit-XI 

Financial markets- Concepts of financial 
market, capital market, distinction between 
financial and central market, stock exchange, 
SEBI 
 
Marketing-meaning , function, role, 
distinction between market and sale, 
Marketing mix- Concepts and elements 
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Unit-XII 

Marketing mix- Product, physical 
distribution, promotion, price 
 
Consumer protection- Importance of 
consumer protection , consumer rights 
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Unit-XII 
 
 
 
 
Unit-XIII 

Consumer responsibility  Ways and means 
of consumer protection- Consumer 
awareness and legal redressal with special 
reference to consumer protection Act  Role 
of consumer organization and NGO’s  
Entrepreneurship development concept, 
function and need 
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Unit-XIII Entrepreneurship characteristics and 
competencies  
Process of Entrepreneurship development, 
entrepreneurial values, attitudes motivation, 
meaning and concepts 
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 Revision and Exam    


