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Unit-1

Introduction: Define Market,
Customer, Seller, Meaning, Scope
of Marketing

- Marketing Concepts (Including
societal approach)

-Marketing V/s Selling
-Functions of Marketing

Unit
Test

17"
to 25™

Unit-11

Practi-
cal

Marketing Management:
Meaning and definition of
Marketing Management

- Importance and objectives of
Marketing Management, Role of
Marketing Manager

Role of Marketing Manager’s

in Marketing
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Marketing Mix: Meaning and
Definition of Marketing Mix
-Product: Meaning, Feature,
Types ,Concepts of Product levels,
Types of satisfaction, Received from
Products

Element Marketing Mix :
-Branding:Meaning,Brand
Strategies,Qualities of Good Brand
and its advantages

Prepare list of products like Car and
Motor Cycle (Name, Price
Manufacture)
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Unit
Test-2
17" to
25th

Practi-
cal

Lacking :Meaning,Function and
advantages of Packing -Labling:
Meaning,Kinds, Functions of
labeling -Price Mix:Price
Setting,Method,Price Strategies

Role of Packing and Labeling of
Products.
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Promotion  Mix:Meaning  and
elements of Promotion Mix.




